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Int”| Salt Co. v. United States (332 U.S. 392 (1947));
Standard Oil Co. v. United States (337 U.S. 293 (1949))

Northern Pacific Railway Co. v. U.S. (356 U.S. 1 (1958))

U.S. Steel Corp. v. Fortner Enterprises, Inc.(Fortner ) (429 U.S. 610 (1977))
Jefferson Parish Hospital District No.2 v. Hyde (466 U.S. 2 (1984)
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Eastman Kodak Co. v. Image Technical Services (504 U.S. 451 (1992)
(appreciable economic power)

tied product

International Salt 1947

United States v. Loew’s, Inc. (37 U.S. 38 (1962))
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http://www.ll.georgetown.edu/federal/judicial/fed/opinions/04opinions/04-1196.pdf
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